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Instructions to the candidate:
1) All questions are compulsory.
2) Figures to the right indicate full marks.
3) Draw a well labelled diagram wherever necessary.

SECTION: A

Q1) Fill in the Blanks (Attempt any 5)

1.

5.

Buying and selling are basic functions of -------
TR 31T et & - Jayd w1 SR

-------- Is the 2nd stage of Evolution of marketing

------ HTh{TTeaT Sohiddl guRT Tl 318

Advertising is a paid form of ------ presentation of products
SR RO | 55153 g—— GBI IYedh UDHR 38

The exchange value of goods and service in terms of money is---
Derrean Yeufd axg onfor Y3 fafwa Yoo l------TgurdTd
The branded and unique features product are called-----

fIgrpid snfor sifgcia afkrey sad IR ----- FUIdd,

SECTION: B

Q2) State true/False (Attempt any 5)

1.

2.

3.

People is one of the element of 4 p’s of marketing
e g fAUUHT 4 P gedhiued! U 38

SEM, SEO are types of social media marketing
SEM, SEO & HIRIel Hif&dT [auuHTd YR Siigd

Marketing of environmentally safe product is called green marketing.

qafaR U= E¥H YR Sdre-re fauuHTer gRd fauu o
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4. A product line is a group of products that are related in one or another way

I X1 BUTS! ST YU SN TebT fohdl GUAT bR Haifdd SRyl

5. Promotion is the process of communication to influence customer in favor of product

<1 Bl UTEhTdl IUTC-TAT dTo[H UHIAd HRUARITST YaTer= Ul 38
d L

SECTION: C
Q3) Answer the following (Attempt any 1/2) [1 X 10=10]
1. What is Market? Explain types of Market
SISIR WU 614? IR UhR WY DR

2. What is marketing? Explain various Functions of Marketing in brief

fauur e B2 fauur fafay &1 digeard gim

SECTION: D
Q4) Answer the following (Attempt any 2/4) [2 X 5=10]

1. Product life cycle with diagram 3THIEE SMIGATd Sia- dgh
2. Types of digital Marketing f$fSTed fauu R

3. Product classification SdTG ¥ l[HR0T

4. Marketing Mix fauur fory
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