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Instructions to the candidate: 

1) All questions are compulsory. 

2) Figures to the right indicate full marks. 

3) Draw a well labelled diagram wherever necessary.           

SECTION: A 

 

Q1)   Fill in the blanks          (Attempt any 5)                                                                          [5 X 1 = 5]   

1. The word Market is derived from the …… (Latin, Greek, Italian) 

              -------            (     ,    ,        ) 

2.  The market which deals in shares and securities is called---- (Money market, capital market, 

commodity market) 

                                              ----      . (           ,             , 

              ) 

3. Dividing heterogeneous market into homogeneous groups and sub group is called--- (Market, 

Market segmentation, Market environment) 

                                                             ---      . (     ,   

              ,               ) 

4.  -------is called the surrounding factors which influence the marketing decision(Marketing 

Environment, Marketing, External Factors)  

                                               ----       (             ,      ,     

   ) 

5.  ------ is the first stage of evolution of Marketing (Industrial, Barter exchange, sales oriented) 

 ------                                 (        ,            ,             ) 
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SECTION: B 

Q2)  State true/False (Attempt any 5)               [5 X 1 = 5]                                                                            

1. Buying and selling are the basic functions of Marketing 

                                            

2. Advertising is a paid form of non-personal communication of goods and services 

                                                                 

3. Macro Environment includes all those factors that exist outside the organization. 

                                                                    

4. Dividing the market on the basis of life style is demographic segmentation 

                                                                     

5. Product, Price, Place and Promotion are the 4 P’s of Marketing Mix 

     ,      ,                                  4 P      

 

SECTION:  C 

Q3) Answer the following (Attempt any 1/2)                                                                     [1 X 10 = 10]                                                                                      

1. What is Market? Explain types of Market                               

               ?                             

2. Explain types of Market segmentation 

                                   

SECTION:  D 

Q4) Write Short notes (Attempt any 2/4)                                                                          [2 X 5 = 10]                                                                                      

1. Internal factors- Marketing Environment            -               

2. Transportation- Functions of Marketing       -               

3. Marketing Mix            

4. Limitations of marketing              
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