Modern College of Arts, Science & Commerce Ganeshkhind, Pune — 16, NEP 2020 (Autonomous)

4@%‘ Progressive Education Society’s

End Semester Examination: Nov/Dec 2023
Total No. of Questions: 4 Total No. of Pages: 2

OPEN ELECTIVE
First Year BA, BSC, BCS, B.vOC
COURSE CODE: coM-11301 (b)) COURSE NAME: FUNDAMENTALS OF MARKETING
(Semester 1)

Course Type: Open Elective Credits: 2
Paper: (OE 1) Max. Marks: 30
Time: 2 Hours SET: A

Instructions to the candidate:
1) All questions are compulsory.
2) Figures to the right indicate full marks.
3) Draw a well labelled diagram wherever necessary.

SECTION: A

Q1) Fillin the blanks (Attempt any 5) [5X1=5]
1. The word Market is derived from the ...... (Latin, Greek, Italian)

HIDHC BT WG -------I+ T 375 (ele, Wb, Farier)

2. The market which deals in shares and securities is called---- (Money market, capital market,

commodity market)

QISR ATIOT RIgRETTH e AR HROMAT STSIRTA ---- U, (8T 96R, Hisad R,
FHHIfS HIdhe )

3. Dividing heterogeneous market into homogeneous groups and sub group is called--- (Market,

Market segmentation, Market environment)
AT SR TH 4y S6RTT 9Yg 31101 ITGH IS fAUTS R0 --- TN, (ST91R,
SOIR fAHTSHT, STSIR aTdTaRon )

4, ------- is called the surrounding factors which influence the marketing decision(Marketing

Environment, Marketing, External Factors)

fquurTR fofarar afvomy HRUIR SURR g HT---- TUATd (AU ardraRur, fauum, el
o)

5 - is the first stage of evolution of Marketing (Industrial, Barter exchange, sales oriented)

...... faTorT Seh i ufgar e oR (FefRad, STk Tae, ¥ SiRies)
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SECTION: B
Q2) State true/False (Attempt any 5) [5X1=5]
1. Buying and selling are the basic functions of Marketing
TR 31fon fae gt fauurTRh gayd & eed
2. Advertising is a paid form of non-personal communication of goods and services
STIeRTd BT o 31107 Vareat dafaae Taaied SosuTdT Ieh UHR 318
3. Macro Environment includes all those factors that exist outside the organization.
Hep! Tga-H e TRIETRR EIdTd Sciedl ¥d gcdh a1 JHTa gidl
4. Dividing the market on the basis of life style is demographic segmentation
SHTRICT SRR SISTRT fAUTS B0 TUTS] A SRR 1 [THTSH 81

5. Product, Price, Place and Promotion are the 4 P’s of Marketing Mix

e, fdhAd, fdHTor 31T SifeRTd § fauur fiaa= 4 P 3iigd

SECTION: C
Q3) Answer the following (Attempt any 1/2) [1X10=10]
1. What is Market? Explain types of Market
SIS TS H1? SR I fafde UhR TF ]

2. Explain types of Market segmentation

TR faHTS fafdy TR Wy &

SECTION: D

Q4) Write Short notes (Attempt any 2/4) [2 X5 =10]
Internal factors- Marketing Environment 3ffd e - fauur ardraRo

Transportation- Functions of Marketing aTgqd- faUUFT! &I

Marketing Mix fagur fargfor

Limitations of marketing fquue Hafer
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