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Instructions to the candidate:
1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q1) Answer the following (Attempt any 2) [2X 10= 20]

a) State the difference between digital marketing and traditional marketing?

b) What are the objectives of societal marketing orientation?

c) Explain the features of customer orientation stage in evolution of marketing?
d) Discuss the product and production stages in evolution of marketing.

Q2) Write short notes on following (Attempt any 2/4) [2 X5 =10]
a) Traditional Marketing
b) Elements of marketing mix
c) Modern marketing
d) Sales orientation stage
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