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Instructions to the candidate:
1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q1) Answer the following (Attempt any 2) [2X 10= 20]

a) What are the determinants of consumer behaviour?
b) Describe the types of buying motives.

c) What are the various channels of digital marketing?
d) Explain the objectives of green marketing.

Q2) Write short notes on following (Attempt any 2/4) [2 X5 =10]
a) Green Marketing Mix
b) Web Analytics
c) Process of consumer behaviour
d) Social media marketing
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