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Instructions to the candidate:
1) All questions are compulsory.

2) Figures to the right indicate full marks.
3) Draw a well labelled diagram wherever necessary.

Q1) Fill in the Blanks (Attempt any 5) [5 X 1=5]

1. Transportation is the physical supply function of -------

Y is a place where buyers and sellers come together for exchange of goods
------ 31 foapTuT 317g fo1d TREIGR 31fT fdehd I=AT GaruradrufiaTd! Ueh= Adid
K means assurance of quality in a product
—————— RIS IS IUIaRT @

6. The exchange value of goods and service in terms of money is------

ORI HEHTd I 10T Yo fafwa 4o dfT------ oI

Q2) State true/False (Attempt any 5) [5X1=5]
1. A product line is a group of products that are related in one or another way
IdTE X1 BUTSl SdTHTal Tg Sl Uehl fdhal gERAT bR Hadd Sl
2. There are three terms Place, Area and Demand concept of Market
TORYSY foaT0T, 8thes fdr wrroft o i w= emd

3. Anidea, information, Place can also be a product in marketing

TP FHeoT, Aifedl, fEw1r § Arhicmasia Sare Sdia ory Tdhd
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4. The process of withdrawal of product from market is known as product simplification
STSIRIH JTG 16 U] Uiohddl STad TRefhRUl TUrdld
5. Sale is always high in introduction stage of product life cycle

ST Sigaeh =T URTATAT cuTd fash! AgH ST 3 &d

6. Marketing and Selling are similar concept

faqur 31for faspt a1 TaM depeu 3ied

Q3) Answer the following (Attempt any 2) [2 X 15 =30]
1. What is Market? Explain types of Market
SISR U $1Y? SR YbR WY DRI
2. What is Price? Explain Methods of Pricing

fhad TUS ®? fhad Sauar= Ugdl WY &

3. Explain Internal Factors influencing Marketing Environment

fauU araTaRUmeaR URUH HRUR 3diid U WY BT

Q4) Answer the following (Attempt any 4) [4 X 5=20]

Product life cycle with diagram T8 TG STia- dgh
Marketing Mix fauur Ay

Importance of Marketing fauurHR Aga

Factors of Product Management I AT Ucdh
Classification of Product ScTe-Td a0l

o > w0 bd P



