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Instructions to the candidate:
1) All questions are compulsory.

2) Figures to the right indicate full marks.
3) Draw a well labelled diagram wherever necessary.

Q1) Fill in the Blanks (Attempt any 5) [5 X 1=5]

2. ---m-me- is the first stage in evolution of marketing
------- fauuETRR Iehidien ufgar T g

3. Modern concept of Marketing is ------- oriented

4. Branding is an element of ------- P’s of Marketing Mix
fogid BT -1 Ued 38

5 - is movement of goods from producers to consumers

______ SUGHIh g Uehibe HGM FOdAS 3

6. -------- is an exchange value of goods
------- I faf T e 3iie
Q2) Attempt ANY ONE of the following: [1X 10 = 10]

1. Define Marketing. Explain Marketing Mix with diagram
ATUrTl SREAT 1. 3MTpcileg fAuuH fAsor Wy o
2. Explain the Evolution of Marketing faquH Iehidt TF &1
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Q3) Attempt ANY THREE of the following: [3X5 =15]
1. Buying and selling function of marketing faqurR @<} 3for fawt wrd
2. Marketing risk fagur et
3. Marketing Finance fauur fa
4. Transportation function dTgd Gap|
5. Types of market on the basis of area covered T ATAT YR SR YR
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