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Instructions to the candidate:
1) All questions are compulsory.
2) Figures to the right indicate full marks.
3) Draw a well labelled diagram wherever necessary.

Q1) Define ANY SIX of the following: [6 X2=12]

a) Market

b) Marketing

c) Marketing Mix

d) Marketing Environment
e) Market segmentation
f) Selling

g) Transportation

h) Branding

Q2) Attempt ANY THREE of the following: [3X4 =12]

a) Explain Function of Buying in Marketing

b) State the types of Packing

c) Prepare a diagram of Types of Market segmentation
d) Describe Importance of warehouse

e) Explain with diagram Marketing Mix

Q3) Attempt ANY TWO of the following [2X3 =06]

a) Explain External Marketing Environment
b) Explain Demographic Market segmentation
c) Sate the Advantages of Marketing

d) State the types of Market
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Marathi Translation
Q1) STSHT BT WecTteh! BIvTTa! HeT:
a. dVllR

b. fauum
c. fagume fagor

d. faUuM araraR

e. SNIR fquTeH
f.  fast
g. dledd
h. frgie
Q2) I fergT Wielata HIordiel i
a. TauurE Heiie @d &1 Wy B
b. Wiy A YHR T
c. SR f[AYNTU=aT UhRiT! 3l TR DRI
d. TG Hewd I
e. fauuH fiy spdiag Wy o

Q3) IR foreT Welieie! BIvdg! &
a. 9Tl faUuE araraRor Wy &1

b. BT TR SOIR FGUNTON TF 1
c. TaUUHR BRI @i m

d. IR 3 UHR I
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